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Exhibit # 4

SUPERSTATION SERVICES TO HSD CONSUMERS CONSIST

OF A UNIQUE SET OF COSTS
VENDOR’S ROLE IS MORE COST-INTENSIVE IN HSD

(THE HSD BUSINESS IS DEPENDENT ON BOTH CONSUMER AND DISTRIBUTOR REVENUE)
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Exhibit 5

UNITED VIDEO HAS A HISTORY OF OPEN ACCESS FOR ALL THE
SUPERSTATION SERVICES IT PROVIDES

United Video is currently serving cable, SMATV, MMDS, translators (non-profit), and Superstar Connection is
serving HSD.

United Video began serving HSD and MMDS early in their development, even before they had standing in copyright
law.

United Video does not grant geographical exclusivity and serves competing companies in the same market,

United Video's commitment to serve all qualified parties has been firm in spite of increased business liability and
conflicts with existing customers.



0 TvrO
CABLE

Exhibit 6
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Exhibit 6
TVRO
Consumer Package Pricing Comparison

DIFFERENCE IN RETAIL RATES PAID BY CABLE
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AND HOME SATELLITE DISH PROGRAMMING CUSTOMERS

BASIC PACKAGE

BASIC + PREMIUM

BASIC + TWO PREMIUMS
BASIC + THREE PREMIUMS

> TVRO rates are based on an effective monthly rate of a package containing
21 scrambled services.

> Cable rates are based on a 1991 random survey of 100 cable operators.
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Exhibit 7

THE RAPID GROWTH OF THE HSD MARKET DOES NOT
INDICATE THAT PRICING IS IMPEDING GROWTH
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